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SUMMARY
Attaquer, a young and aggressive Australian urban cycling 
brand, are looking to extend their range; and to do so they 
require exciting new cycling products outside of their current 
collection. These products are to be marketed within one 
of three sub-brands: noEQ+, traQ+ and reTroQ+. Attaquer 
additionally requires an innovative and sustainable packaging 
solution for their new product.

The F-AK15 Multitool is a must-have pocket tool for serious 
urban cyclists. Featuring 15 different tools, including hex keys 
and screwdrivers, the F-AK15 Multitool will get cyclists back on 
the road after minor mechanical troubles.

Marketed within the traQ+ sub-brand, the product’s graphic 
qualities are an extension of the already-existing ‘Limited 
Edition’ range, and its packaging will help encapsulate the 
latest styles and current trends. 

 » A new product which upholds brand values and elevates the 
Attaquer graphic style.

 » Packaging which reflects brand values: innovation, product 
diversity, individuality & fearless design.

 » Sustainability

 » Surface graphics which fit seamlessly within the already 
existing Attaquer graphic style: loud, bold, exciting, 
aggressive, and a little bit reckless.

Major Design Criteria



PRODUCT 
PROFILE

A simple box is the most common packaging mode for this 
product.

Figure 1– With no excitement in the reveal of the product, the 
packaging is as generic as it comes, and almost cheapens the 
value of the product.

Figure 2 – Featuring a slide out reveal, this packaging creates 
a sense of excitement, however fails to connect with the 
product and thus the consumer.

Also common is the product being attached to a piece of card.

Figure 3 – This minimalistic packaging mode achieves a 
level of customer interaction, however the packaging itself 
restricts the customer from moving the tools around and 
understanding how the product is designed to work.

Packaging for a similar product was also observed.

Figure 4 – This package succeeds in using surface graphics 
to illustrate function. This solution works effectively for 
the product, which is too dangerous to allow free customer 
interaction, however for the Attaquer F-AK15 Multitool it is 
perhaps too cautious. 

The packaging solution must feature an exciting reveal which increases 
the value of the product, or allow full customer interaction which 

effectively informs the consumer of the product  function. This must be 
achieved whilst also upholding the brand integrity of Attaquer. 
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CONSUMER
PROFILEFigure 5
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The Attaquer traQ+ sub-brand targets a predominantly male 
audience, aged 18-30, with a passion for cycling. Coming 
from a middle-high socio-economic background, the target 
consumer is addicted to the adrenaline and thrill of urban 
cycling, and has little desire to compete professionally. The 
target consumer is proud of their bike and their cycling ability, 
however only sees cycling as a hobby. The target consumer 
maintains a sense of freedom and independence by riding and 
exploring the city, and ultimately holds the desire of travelling 
the world on their bike. 

The target consumer is adventurous and cares about their 
appearance, aiming for a style which is hip, on-trend, and a 
little edgy. Tattoos are not uncommon within the Attaquer 
crowd, and are seen by the consumer as a means of self-
expression.

The target consumer is rebellious, but not outright criminal; 
reckless, but not dangerously so. The Attaquer audience are 
hipsters, misfits, and rejects, who have found their people in 
the urban cycling community. 



PRODUCT 
IDENTITY

BRANDING

F-AK15 MULTITOOL

traq+

F-AK stands for ‘Faux-Army Knife’; a little cheeky and a little 
fun, the brand shamelessly acknowledges the Multitool’s visual 
and functional similarities to a Swiss Army Knife whilst still 
maintaining an identity which promotes the dangerous and 
edgy Attaquer style. 

The 15 in the product name references the fifteen different 
functionalities of the Mulitool.

The brand mark of traQ+ is purposed to appeal to the urban 
street style of the sub-brand’s target consumer.

 » The custom-made hand lettering is a nod to urban culture 
and graffiti, the addition of brush strokes giving the mark a 
more rustic, imperfect feel.  

 » The type is placed on an ascending angle to create an excit-
ing an thrilling dynamic within the mark, reminiscent of the 
thrill of urban cycling.

 » The circle completes the brand mark and ties everything 
together.

Figure 11



SURFACE 
GRAPHICS INSPIRATION

TYPOGRAPHY

TOP

FRONT

BACK

LEFT RIGHT

The graphic approach for the pack was heavily inspired 
by caution and danger signs. The colours yellow and red 
are commonly associated with the ideas of warning and 
danger, and so too is the bold, condensed, sans-serif 
typeface. The concepts of caution and danger appeal to the 
target audience as they denote excitement and thrill; thus, 
these ideas inspired the graphic design of the pack.

Two typefaces were used in the design of the surface 
graphics: Bebas Neue and Futura Std.

Being a bold, condensed, sans-serif typeface, Bebas Neue 
was perfect for communicating danger. Additionally, the 
typeface – being loud, bold, confident, and fearless – was 
very similar to the typeface used for headings and sub-
headings on the Attaquer website, and thus was sympathetic 
to the pre-existing graphic style.

Futura Std was used for the body text on the pack. Being a 
sans-serif, geometric-based typeface, its modern appearance 
appealed to the age-range of the target consumer. The 
typeface’s simplicity increased its readability, particuarly 
crucial considering the contrasting colours of the pack. 
Futura Std is a friendly and approachable typeface, inviting 
the consumer in for a closer look.

The colours chosen were high-
contrast yet harmonious, creating 
the highest level of visual impact. 
Being such a small pack, simple and 
eye-catching colours and graphics 
were key to producing a successful 
design. Black was used as the 
neutral base colour, with white 
(paper) used to accentuate the most 
important information. Yellow and 
pink were used to generate visual 
interest, and also to create the visual 
reference to danger and caution. 
Pink was chosen over red to invoke 
a sense of light-heartedness and fun 
over serious danger.

COLOURS

PANTONE 
803C

PANTONE 
806C

PANTONE 
Black C
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FINAL DESIGN



DETAILS

 » The curves and lines of the pack imitate the sleek form of the product

 » The sharp, jagged pattern featured in the surface graphics contrast 
the curved form, enhancing its sense of excitement and thrill.



EXPLODED 
DIAGRAM

Axonometric projection ( 45˚/45˚) of the 
individual pieces which make up the pack.

The bottom piece is the base of the pack.

The middle piece is the insert, 1 mm 
shorter than the base on each side.

The top piece is made of two lids which 
lock together with a basic closing system. 
The protruding vertical flaps fit snugly in 
between the insert and the base.

The dimensions of these pieces create just 
the right amount of tension so that the 
pieces hold together without the need for 
adhesives.



FUNCTION

 » The pack opens in a way that is 
reminiscent of the way the product 
functions – the lids swivel open from two 
end points, similar to the way the tools 
swivel around when in use.

User experience design: the pack 
informs the consumer of how the 
product works.

 » As the lid opens, the base is pushed 
upwards, and the product lifts. In doing 
so, the pack elevates the value of the 
product, inviting the consumer to 
interact with the product.



SPECIFICATIONS

Axonometric projection 45˚/45˚
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PACK DIE-LINE
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COLOUR 
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A
T
T A

Q

U E
R

A U S T R A L I A

B E Y O U R A L T
E R

E
G

O

A
T
T A

Q

U E
R

A U S T R A L I A

B E Y O U R A L T
E R

E
G

O

PANTONE 
803C

PANTONE 
806C

PANTONE 
Black C

BASE

INSERT 

INCLUDES
:

3 Socket H
ex W

renches: 8, 9 &
 10 m

m
2 Screw

drivers: Slotted &
 Phillip

s
1 Socket Extension Rod
3 Solid W

renches: 8, 10 &
 15 m

m
6 H

ex Key W
renches: 2, 2.5, 3, 4, 5 &

 6 m
m



MATERIALS FOLDING BOX BOARD (FBB)
 » Lightweight properties of the pulp mean the 

material is thicker, and thus stronger, than 
standard paperboard. The 300 gsm sheet 
is stiff enough to lift the product without 
bending, yet flexible enough to form the 
curves of the pack.

 » Totally chlorine free (TCF) paper 

 » FSC certified paper

 » Aqueous (AQ) Matte Coating

 » Soy-based inks



SUSTAINABILITY
With environmental considerations being a key priority 
in Attaquer’s new branding, a sustainable solution has 
always been the goal. 

The material used for the pack needed to be strong 
enough to life the weight of the multitool. The 
paperboard chosen was deemed to be the most 
optimal material due to its strength and durability, as 
well as its nation-wide recyclability. With 70-80% of the 
paper manufactured in Australia being recycled, the 
pack would have a higher chance of being recycled, as 
opposed to perhaps a more unfamiliar material. 

 » The amount of adhesives used within the packaging 
has been reduced to the bare minimum

 » TCF paper – the paper used for packaging is 
bleached using hydrogen peroxide rather than its 
more ecologically harmful counterpart, chlorine gas. 
By using hydrogen peroxide, no toxic or harmful 
substances are produced as a result of bleaching. 

 » FSC certified – the paper is responsibly sourced and 
manufactured, ensuring it is environmentally and 
socially friendly; deforestation and loss of habitat is 
not a consequence of manufacturing the pack.

 » AQ coating – the matte coating on the packaging is 
environmentally friendly & produces no emissions

 » Soy-based inks – the ink used on the pack is more 
environmentally friendly than most inks, and makes 
the paper-recycling process easier.
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